Why consumers should always been asked

about their own values

‘Extrinsic aspirations’ gap

To have my name
known by lots of
people

To be unique
and stand out
from the crowd

To have a
high-status job
and earn lots
of money

To have many
expensive
possessions

To keep up with
the latest trends
and fashions
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% most important when buying products and brands
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Product or service  Customer service
quality

Value for money Reliability

Modern mainstream = middle 50% in terms of household income (£20k-
£55k) [n= 1,143]. Ad & marketing people: agencies or advertisers [n = 205]

Source: Reach Solutions. The aspiration window. Survey in April 2020.



