
Why consumers should always been asked
about their own values

Source: Reach Solutions. The aspiration window. Survey in April 2020. 

Modern mainstream = middle 50% in terms of household income (£20k-

£55k) [n=  1,143]. Ad & marketing people: agencies or advertisers [n = 205]

To have my name 

known by lots of 

people 14
25

63

Mainstream % as estimated by ad & marketing people

Advertising & marketing %

Modern mainstream %

28
47

57To be unique

and stand out

from the crowd

28
47

82
To have a

high-status job

and earn lots

of money

11
18

68To have many

expensive

possessions

17
30

75To keep up with

the latest trends

and fashions

32
20

10 9

29 27 21
13

20 25 19 16

Concern for the
environment

Brand Values Position on social
values

Political stance &
affiliations

82
67 66

44

75
65 63

45

63

44 42
34

Value for money Reliability Product or service
quality

Customer service

% most important when buying products and brands

‘Extrinsic aspirations’ gap


